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Subject: Analysis on “Commercialization of Personality Rights” and “Commercialization Rights of Personality”

Author & unit:WEN Shiyang(Law School Wuhan University Wuhan Hubei 430072 China)

Abstract:The essence of " commercialization of personality rights" is the commercial use of the symbol of personality and the
personality rights itself cannot be commercialized. Commercialization of personality rights and commercialization rights were born
not only because of the symbol function that some elements of personality of natural person have but also its special attributes
— being commercial exploited. Commercialization rights of personality is a special kind of property right which takes symbol of
personality as the object and differs from the existing rights system of real rights and intellectual property rights.
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